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4 TIME & STYLE

News & Accessories
Dispatches from the world of timepieces.

Concord Toronto Black Redux

The only thing better than the Concord 
C1 World Timer “Toronto Black” (designed 
in conjunction with Raptors GM Bryan 
Colangelo to benefit the Toronto Raptors 
Foundation) is the Toronto Black with dia-
monds. Forty diamonds to be exact, totaling 
0.80 carats. The first piece of this limited 
edition is available at Classic Creations in 
Toronto. $24,000

Porsche Family Timers on the Block

Forty-nine watches from the Porsche 
family private collection are up for auction 
at Bonhams, the London auction house. 
The sale will benefit the Oncology Research 
Department of the Robert Bosch Hospital 
in Stuttgart, Germany. The collection 
includes pieces by Rolex, Panerai, Eberhard, 
Jaeger LeCoultre, Breitling, Chronoswiss 
and Omega. With many set to start bidding 
as low as $1,600, you could actually afford to 
own a Porsche heirloom. 

Crowning achievement

Test your watch brand recognition by matching 
the iconic crown with the watch brand it represents. 
Answers appear below.

1.

3.

5.

7.

2.

4.

6.

8.

Answers:

1. Cartier Ballon Bleu

2. Corum Romulus

3. Ulysse Nardin

4. Patek Philippe Calatrava 

5. Hermes Cape Cod

6. Longines Weems

7. Panerai Luminor

8. Vacheron Constantin Patrimony

Build a wall of 
watch winders

The Wolf Designs 
modular watch rotator 
system allows you to 
add winders separately 
as you build your col-
lection of automatic 
watches. Made of car-
bon fibre, glass and aero-
space grade aluminum, 
each module and con-
nector is priced at $430. 
Call 1-800-665-0188 for 
store locations.
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Chrono-Time A-T
 1/5 Second
        Chronograph

45 mm 

ELI MANNING, MVP, Champion Quarterback

UNSTOPPABLE.

ELI MANNING IS.
So is his Citizen Eco-Drive.

Fueled by light,  
it never needs a battery.

IT’S UNSTOPPABLE.
Just like the people who wear it.
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Game Time
As General Manager of the Toronto Raptors, Bryan Colangelo has made a name for himself both 
for his leadership and his distinctive personal style. While he’s known for his love of bespoke suits 
and Italian shoes, Colangelo also appreciates the merits of a fine watch. Time&Style chatted with 

him about some of his favourites, and what he looks for in a timepiece.

Photography by:  Paul Koziorowski

Raptors GM Bryan Colangelo lives in a world where the clock 
is always ticking—particularly in overtime during the playoffs. 
Watches, on the other hand, induce less pressure. “Time is essen-
tial, watches aren’t,” he says.  “We have countless options these days 
to make sure we get to places when we need to be there. Watches 
are more an expression of personal interest, style and taste.”

Although Colangelo hesitates to call himself a connoisseur, he 
admits, “I do enjoy a nice watch.” So much so that when he met 
Vincent Perriard, president of Concord watch, last year, their 
mutual love of timepieces led to a collaboration on a watch to 
benefit the Toronto Raptors Foundation, which supports pro-
grams and sports initiatives for kids. The result was a Concord C1 
GMT affectionately nicknamed “the Toronto Black.” Colangelo 
wanted something that would be specific to Toronto and match 
the Raptors jersey. Red highlights on the dial represent all things 
Canadian.

Colangelo’s courtside style has been noted as well, as has his 
ability to turn the Raptors around since taking over in 2006. In 

addition to his penchant for custom-made Italian shirts and some-
thing of a shoe fetish, Colangelo says, “Over the years I’ve been 
fortunate to acquire a few nice watches. My favourites have to be a 
Rolex Daytona (steel with black dial) for dressy occasions and the 
Concord Toronto Black GMT as more of a sport watch. I really 
like classic and masculine designs, which I hope complement my 
personal style...but unfortunately I’m not the one judging always.” 
That said, he admits a nice watch does get noticed. “People make 
remarks all the time, and I’m guessing they are mostly watch 
 lovers. For some reason, guys just love watches.”

So, what’s Colangelo’s criteria for buying a watch? “For me, 
‘status’ is irrelevant when choosing a timepiece, as I have always 
based my purchases on personal preference, quality watchmaking 
and sustained value.” Next on his list of acquisitions? “I’m not look-
ing for anything at the moment, but watch out for Technomarine, 
as Vincent Perriard [former president of Concord] recently 
changed shops. The guy is brilliant and will have some fun at a new  
price point.”  CAROL BESLER
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$500 to $2,000

WHAT YOU GET
Bang for the buck. Today’s fashion watch, the ultimate accessory, is a far cry from the $50-dollar plastic throwaways that originally 

defined this category. Steel cases and bracelets, mother-of-pearl dials, crocodile straps, multi-function movements and either full-on 
Swarovski crystals (full-cut leaded crystal, not just cut glass) or diamond accents are all part of this category. You’re looking at quartz, 
which is fine, but movements should be Swiss or Japanese. 

Brand recognition. Women are brand-conscious and the major fashion houses know this. That’s why Burberry, DKNY, Nina Ricci, 
Guess, Gucci, Fendi and Versace, to name a few, now make licensed watches. On the other hand, don’t get hung up on the designer name. 
Plenty of venerable watch manufacturers make solid, affordable fashion watches, including Movado, Citizen, Fossil and Timex. 

WHAT TO AVOID
Overkill. The fashion category can get pretty wild and there is a thin line between being fashionable and looking ridiculous. Check 

out the closet of your intended recipient. Is she a fashionista, not afraid of colour or a bit of edge?  If yes, go for it. If you’re facing a row of 
tailored suits, move on to the next category.

How to Buy a Watch for Her
It’s a pretty well-established fact that women like pretty things, mostly regardless of functionality. 

This is one of the qualities that makes them look nice, smell great and makes them quite 
irresistible to your average heterosexual man. That said, women can also appreciate things that 
are both functional and pretty—like a diamond-encrusted timepiece, for example. Here’s what 

you need to know to get something special for your special lady. 

8 TIME & STYLE

Movado Bela, diamond lugs, $1,195
Burberry etched steel, $595

Swarovski Ellis, $625
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GISELE WEARS
THE EBEL BELUGA

Sharp Mag Ebel Beluga Ad.indd   1 11/12/09   11:53 AM

$2,000 to $8,000

WHAT YOU GET
Quality and design. You’ll get solid gold cases (with strap, not 

bracelet), and some titanium and DLC, but you’re more likely to 
get high-grade steel. Bracelets should be well-made, with compo-
nents connected by screws rather than pins, and adjustable deploy-
ant buckles. You’re also looking at automatic movements, although 
there is still a lot of quartz for ladies in this price range, and there 
is nothing wrong with that. Design elements are important: top-
grade mother-of-pearl, engraved dials, exotic leather straps and 
diamonds, which, when set in steel, are highly affordable. Look for 
some indication of innovative design.

Functions. Complications such as day/date, chronograph and 
dual time zone are options in this category, and you’re starting to 
get 50 to 100-metre water resistance, which implies tight case con-
struction and screwdown crowns. 

WHAT TO AVOID
Pisiform roll. A woman’s wrist is narrower than yours, so strap 

and bracelet have to be flexible enough or integrated tightly enough 
between the lugs to collapse directly from the case. Otherwise the 
watch will never fit tightly and will tend to roll around on her pisi-
form (the little bone that sticks out on her wrist). 

10 TIME & STYLE

TAG Monaco, $3,900
Longines Dolce Vita, $1,750
Ebel Brasilia steel and gold with diamonds, $7,250

$8,000-plus

WHAT  YOU GET
Mechanical movements. There is still plenty of quartz for ladies 

in this price range, which should not imply lack of quality—
luxury brands Cartier and Rolex are major purveyors of top-tier 
quartz watches for ladies. But you will also see mechanical move-
ments, mainly automatic, often with one or more complications. 
Automatic chronographs are the most common complication in 
ladies’ watches, followed by dual timers and perpetual calendars. 
A rotating bezel on a sports watch is a must, as is 100-metre water 
resistance.

Gold and diamonds. You are also looking at 18k gold watches, 
with either a strap or full gold bracelet. Diamonds are used as 
accents in nearly every price range now, but they are easier to set 
into gold, and in this range, you should start to see larger, full-cut, 
high-colour (that is, lack of colour) diamonds, full-set bezels and 
other interesting applications, such as paved lugs and, in some 
(expensive) instances, full pavé dials. As you might imagine, the 
sky is the limit when it comes to pricing watches in this category, 
depending on the metal, diamond treatment, complications and 
brand status. There are a lot of options.

WHAT TO AVOID
Overdoing it. Mother-of-pearl is nice, so are diamonds, and 

cherry-coloured python straps, sapphire hour markers and day/
date windows, but pile it all on the same watch and it looks like 
part of a figure-skating costume. If you (or she) insists, retreat to the 
fashion watch category and go wild.

Patek Philippe 4934, Ladies dual timer, $33,900
Tiffany Cocktail watch, $14,000
Chanel Premiere Cocktail. Price on request.

How to Buy a Watch for Her
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$500 to $1,500
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Swatch Chrono Automatic, $420
TX Linear Chronograph, $795 
Tissot T-Touch Expert, $1,195

Victorinox Swiss Army, ST 5000, $650
Citizen Chrono-time A-T, $895

$500 to $1,500
Looks good with: jeans, leather jackets

WHAT TO LOOK FOR
Multi-function movements. In this 

category, most movements are quartz 
rather than mechanical, but that should 
not suggest any sort of technical compro-
mise. Multi-function quartz movements 
are loaded with features, including world 
timers, barometers, altimeters, compasses, 
and countdown functions, even solar-
powered batteries. 

Steel or titanium? Both are solid 
options. Steel is standard and non- 
corrosive (preferable to a leather strap 
if you’re diving in salt water) but rubber 
works, too. Titanium, lighter and stronger 
than steel, is great for sports watches, but 
generally more expensive. 

WHAT TO AVOID
Gold plating, unless it’s used strictly for 

trim. You won’t get a solid 18k gold watch 
in this category, only electroplated gold. 
Plus, full gold plating can look fake. Solid 
plastic and ceramic are better alternatives 
to steel.

The Essential Watch Wardrobe
You already know about Charvet shirts, you’ve gone to the trouble of finding the right 
shoes to go with a tux, and you know better than to wear a ski jacket with a suit or to 
tuck a man bag under your arm. But unless you have three different watches—or more 

specifically, at least one watch from each of three different categories—you cannot be said 
to have yet mastered the art of the wardrobe. Allow us to make a few suggestions to set 

you on the path to full sartorial enlightenment, or at least get you to dinner on time. 

Photography by: Robert Watson
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$1,500 to $5,000 
Looks good with: suits, ties, overcoats

WHAT TO LOOK FOR
Mechanical movements, usually with 

at least one complication (anything 
beyond hours, minutes and seconds) 
like the large date window on the  
Bell & Ross Commando, the air speed 
measurement function on the Hamilton or 
the chronograph timers on the IWC and  
Raymond Weil. 

In this category, you should expect some 
kind of outstanding quality feature, such 
as luminescent-coated hands and markers 
(Longines, Bell & Ross, IWC), guilloched 
finishes (Hamilton), adjustable deployant 
buckles (Ebel), or some sort of special 
coating, like the carbon case of the Bell & 
Ross Commando. 

WHAT TO AVOID
Trends. Don’t go for anything too wacky 

in this category, like striking colours or 
obscure case shapes. You want to demon-
strate a sense of style, not reckless aban-
don. Leave the mauve lizard straps to the 
ladies and Mickey Rourke.

 

$12,000 to $15,000 
Looks good with: anything

WHAT TO LOOK FOR 
Elite Swiss brands. The guys that 

invented watchmaking, and whose work-
shops routinely produce complications 
priced upwards of $200K, are also mak-
ing high-quality watches at comparatively 
reasonable price points, which represents 
solid value and reliability. For example, 
Blancpain, whose average price is $20,000, 
makes a Grande Complication that sells 
for over $1 million, making the Fifty 
Fathoms a bargain at $14,300.

Unique bonus features, such as IWC’s 
iron shield for magnetic and shock resis-
tance or Ebel’s micro-adjustable deploy-
ant buckle. A COSC accuracy rating is 
also common in this category.

WHAT TO AVOID
The Internet. It goes without saying that 

you should acquire one of these watches 
from an authorized dealer. Specialists at 
jewellery outlets are generally steeped in 
product knowledge and having a chat with 
a store’s watch expert is time well spent. 
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Ebel Classic Hexagon Chronograph, $5,450
Blancpain Fifty Fathoms, $14,300
Piaget Polo 45, $13,300
TAG Heuer Silverstone, $6,900
Audemars Piguet Royal Oak Dual Time, $15,900

Audemars Piguet Royal Oak Dual Time and Blancpain Fifty Fathoms 
courtesy of Royal de Versailles Jewellers

$12,000 to $15,000

14 TIME & STYLE

Bell & Ross BR01-96 Commando, $5,000
IWC Spitfire Chrono-Automatic, $4,800
Raymond Weil Freelancer Chronograph, $3,695 
Hamilton Khaki X-Mach, $2,295 
Longines Legend Diver, $2,600

 IWC Spitfire Chrono courtesy of Humbertown Jewellers

$1,500 to $5,000
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Quantum 
deconstruction

What makes a $480,000  
dollar watch tick? 

Photography by: Mario Miotti

The Concord C1 Quantum Gravity Tourbillon 
has more going for it than its long name, enormous 
case and astronomical price. It has something under 
the hood, and so it should for $480,000.

One, it’s a tourbillon, the most prestigious and 
difficult of all watch complications to produce. A 
tourbillon is always hand assembled, by master 
horologists only, and stands as a tribute to a brand’s 
watchmaking prowess. In a tourbillon, the escape-
ment, consisting of balance wheel, hair spring and 
pallet forks, function inside a carriage (or cage) that 
rotates once every 60 seconds. The seconds hand in 
many tourbillons—and this one is no exception—is 
often therefore attached to the tourbillon cage.

Two, it’s the world’s first bi-axial tourbillon 
extended to the case side and anchored in the vertical 
position (including the seconds hand, which travels 
out there with it). The tourbillon was originally cre-
ated for pocket watches in 1801 to compensate for 
the effects of gravity on the escapement. Because 
pocket watches were kept in the breast pocket, the 
tourbillon was designed to function in the vertical 
position. The Quantum Gravity is a tribute to this 
tradition. The biaxial rotation means it keeps better 
time.

Three, it’s big, but it ain’t heavy. Most of the move-
ment components, including baseplate, bridges and 
large second wheel are made of lightweight aero-
nautical grade aluminum alloys. Much of the case is 
titanium, which is tougher and lighter than steel. This 
makes the watch highly wearable.

Four, this is the world’s first vertical liquid super-
luminova column-construction power reserve indi-
cator. Why the big deal about power reserve? Aside 
from making the watch stand out like Shrek in March 
of the Penguins, it highlights the fact that the Quantum 
Gravity has intense power capability. Operating the 
watch requires a lot of torque to keep the tourbillion 
in motion through the long shaft from the main-
spring through the gear train to the escapement. An 
extra-large mainspring barrel solves the problem, and 
gives the watch a three-day power reserve.  

Finally, it’s the biggest, boldest, craziest tourbillon 
ever created—an extrovert’s dream come true. 

CAROL BESLER
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t h e  w a t c h .  r e c o n s t r u c t e d .

what other  watch has a 3.3 mm  thick  sapphire  crystal? what  other  watch has 7 
s i d e  s cr ews for  g r ea t e r  s t ruc tura l s t r eng th?  wha t  o ther  wa t ch has  a  d i s t i n c t
3  l e v e l  d i a l ?  wha t  o ther  wa t ch  has  a  c as e  made  o f  53  e l emen ts  tha t  s t ands
16 .7  mm  t a l l ?  wha t  o ther  wa t ch  has  a  f ormula  for  th e u l t i ma t e  cons t ruc t i on?
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In my line of work, I mostly encounter people who understand 
what it means to own a quality watch. Something I like to call a 
‘legacy timepiece.’ One that will not only outlast your time on this 
earth but also, at the very least, enhance the time you have left.

Every once in a while, however, I come across someone who 
wonders why anyone would spend a 
significant sum of money on a watch. I’ll 
be honest, these people confuse me. 

I grew up with a father who loved 
the finer things in life. His logic was 
that we were not wealthy enough to 
buy low-quality goods, so buy it once 
and be done. Buying quality generally 
accomplishes this and endures changes 
in fashion and fads as an added bonus.

In the 1990s, Patek Philippe under-
took an advertising campaign, adopt-
ing a signature phrase to capture the 
heirloom nature of their watches: “You 
never actually own a Patek Philippe. You 
merely look after it for the next genera-
tion.” To my way of thinking, not much 
else needed to be said to effectively con-
vey the enduring quality and timeless 
style of a Patek. 

As appealing as that is to me, I real-
ize that there does exist a significant 
portion of society who don’t under-
stand the sentiment and philosophy 
of buying quality and keeping it for 
life, and beyond. For some it’s simply 
difficult to suppress the anarchistic 
rebellion against the notion of a watch. 
More so if that watch is an expensive 
one. “Why give in to the establishment that has brainwashed 
us into believing that we need an expensive watch to feel good 
about ourselves?” they no doubt believe. After all, my cell phone, 
my laptop, even my toaster tells time. But a watch is more than 
just about telling time. A watch shows an appreciation for the 
finer things in life. A quality watch is something so intricate and 
exquisitely mechanical that it is a wonder to behold and a treat  
to wear.

Others no doubt believe it’s an unnecessary excess and, espe-
cially in these times, hard to justify. It’s hard to argue with that, 
but it truly is a relative situation. Take me, for example. I can recall 
walking into a store with my very first real paycheque and buying 
a fine timepiece. That it cost over $1,000 left my mother—beyond 
frugal by nature—shaking her head in disbelief as she muttered, 
“You will never have a dollar to your name.” 

Of course, she was right. I don’t have a dollar to my name. I have 
more. Which is why I am more than willing to take some of those 
dollars and invest in any ‘legacy timepiece’ that happens to catch 

my eye. To my mother, with her history of hardships and grow-
ing up in need, it was impossible to consider spending that much 
on a watch. Yes, she had fine Swiss watches. Three, if I remember 
correctly. Just none bought by her. All were gifts from my father, 
who must have thought my mother would come to understand 

what this lust for watches was about. She 
never did, but her shoe closet, however, 
rivaled the infamous Mrs. Marcos. To 
each his, or her own, I guess.

Aside from socioeconomic consid-
erations, there is yet a third category 
of cynic out there. This consumer is 
not even aware that a premium watch 
market exists. The aforementioned 
consumer group simply has their discre-
tionary income focused elsewhere. The 
most amusing encounter I’ve had with 
this type came during a dinner hosted 
by a German auto manufacturer for the 
press. While seated with the company’s 
head of design, a man responsible for 
designing $200,000 cars, the subject 
turned to watches. When Car Designer 
Man blurted out, “Why would anyone 
spend that much on a watch?,” it was left 
to me to take him to task.  His company 
at the time made compact vehicles, mid-
sized sports sedans, as well as a full-sized 
grand touring vehicle. At the top of the 
range was a sedan so lavish and detailed 
that no one questioned the $180,000 
starting price. Why make such a vehicle? 
The answer was obvious, it stood out 
as a statement, a proclamation of the 

buyer’s view on quality, and most notably, a statement about what 
this person could afford. Whether it is fine-spun clothes from the 
far corners of the globe, sparkling minerals dug from the earth 
or fine art and antiques, society expresses taste, style and afflu-
ence in many ways. I prefer one that lets me know I’m late for my 
next meeting. 

One thing I’ve come to appreciate, however, is that, unlike auto-
mobiles, no one throws a fine watch out. I guarantee that you know 
where your parents’ or grandparents’ watches are. Broken, aban-
doned or discarded, they are still coveted. Partially as emotional 
keepsakes, but just as easily retained in the hope that one day they 
will be worth something. Our relationship with time defines our 
lives, and though our lives are finite, the life of a legacy timepiece 
need not be nearly so short. 

ROD CLEAVER

Rod Cleaver is the proprietor of Yorktime.com, known in the world 
of collectibles as a knowledgeable source for vintage and used watches.

Pass it On
While there are plenty of good reasons to get one for yourself,  

you really buy a fine timepiece for the next generation. 
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minute repeater and perpetual calendar in platinum.
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CHANEL MONTRE J12 BLACK
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Black high-tech ceramic watch. Self-winding mechanical movement. 42-hour power reserve.
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